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“We have an opportunity in BC with the 

commitment to reconciliation and the United 

Nations Declaration on the Rights of Indigenous 

Peoples (UNDRIP), to take a lead at a higher level, 

to redefine who BC is and ensure that Indigenous 

voices are part of the province’s identity.”

- Brenda Baptiste (Osoyoos)

Indigenous Tourism BC Chair



IndigenousBC.com/Corporate

Heading goes here



Restore Our Cultures

REVITALIZE OUR LANGUAGES

Respect Our Laws, Title and Rights

Restore our Place in Our Lands

Create opportunities for Elders and Knowledge Carriers
to share and for all to learn

CONNECT ALL PEOPLES TO THE LAND

It’s not a business or industry. It’s a tool.

Indigenous Tourism 
is a way to…



First 
Nations 

Bands in BC



First Nations Language 
Groups in BC

First Voices
https://www.firstvoices.com/

First Peoples Cultural Council

https://fpcc.ca

First Peoples Maps

https://maps.fpcc.ca/splashscreen

https://www.firstvoices.com/
https://fpcc.ca/
https://maps.fpcc.ca/splashscreen


People employed in tourism-related 
businesses in 2021

84,50016,650
Tourism businesses in operation in BC in 
2021, a 26.6% decrease from 2017

$13.5 Billion
2021 Annual Revenue

TOURISM EMPLOYMENTTOURISM BUSINESSES

-26.6%
Since 2017



There were 488
Indigenous tourism-

related businesses in BC 

in 2020



Indigenous 
Tourism in BC

4%

6%

8%

12%

13%

15%

19%

24%

Transportation

Food and Beverage

Festivals and Events

Attraction

Retail

Outdoor Adventure

Gas

Accommodations

n=488

29%

10%

15%

6%

19%

21%

Region
2020 
# of 

Businesses

2017 
# of 

Businesses

2003 # of 
Businesses

2020 
% Change 
from 2017

2020 
% 

Change 
from 
2003

VCM 94 79 42 16% 124%

VI 102 89 55 13% 85%

CCC 47 40 14 15% 236%

TO 74 72 24 3% 208%

KR 30 16 15 47% 100%

NBC 141 105 31 26% 355%

Total 488 401 181 18% 170%
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Source: All Tourism Businesses. Destination BC 2019. Value of Tourism Trends from 2007 to 2017.



Where are International 
Visitors of Indigenous 
Tourism from?

Your Thoughts

What attracts them to Indigenous 
Tourism?



Who Had an Indigenous Experience 
in…

Canada



The International Indigenous 
Tourism Visitor

Top 5 Visitor Origins

France

Germany

India

Mexico

China

1 in 3
International Visitors 

to Canada are 
interested in 

Indigenous Tourism

Mexico

France 
63%

Germany 
47%

India

China

Greatest Potential – USA (33%), China (35%)



Who Had an Indigenous Experience 
in…

British Columbia
• Baby boomer

• Well-educated

• Upper middle-income

• Better chance to be female

• Take longer trips

• Spend more per day (+10%)

• Express higher trip satisfaction

• Want more Indigenous 
opportunities

2005 ITBC Blueprint Strategy Research



Average overall trip duration 22.5 days

Average trip duration in B.C. 12.8 days

Average days including Indigenous visits 3.2 days

Most frequent accommodation Hotel/motel (64%)

Average travel party size 3.6

Average children (<18 years) in party 0.6 

Average $$ party spent $$ per day $555.23*

Indigenous Visitor Trip Characteristics in 2002/5

2005 ITBC Blueprint Strategy Research



BC Indigenous Tourism Economic Impact by Sector (% of Total)
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Source: Conference Board of Canada. 2019. Canada’s Indigenous Tourism Sector. Insights 
and Economic Impacts. tourism-watch

23%

$1.4
billion

$1.7
billion

2014 2017

12%vs
overall Canada 

tourism
Indigenous 

Tourism

Indigenous tourism 
unprecedented increase!



Why Indigenous Tourism Matters (1:48 mins)



“We are the land. The land is us.”

Everything is connected.



Everything is Connected (0:20)





Cheryl Chapman

Indigenous Tourism Specialist

Cariboo Chilcotin Coast

cheryl@indigenousbc.com

250-267-8063

IndigenousBC.com

mailto:cheryl@indigenousbc.com
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