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AGENDA
● Destination BC Corporate Strategy

● Recovery & Strategy

● Rainforest to Rockies launch

● Co-op Marketing Partnerships Program

● Taking Action for Tourism

● Working with Indigenous Tourism BC

● Forecast
Williams Lake | Nikita Pretty



Clinton | Andrew Strain



Grow the tourism economy across all regions of BC and in 
all seasons.

Enable more tourism organizations and businesses to 
access technologies, marketing channels, tools, data, 
insights, and training.

Take action to continue to grow a sustainable, authentic 
Indigenous cultural tourism industry in BC.

Core Focus for Destination BC: 2023 - 2025



44 DBC Goals

OUR 8 GOALSTourism businesses 
are profitable

People love 
travelling in BC

People living in BC value 
the visitor economy

People travel year-round and 
to lesser-known places

The tourism industry meets or exceeds the 
BC's Climate Change Action Plan targets

Victoria



BC’s tourism industry partners 
value the work we do

People working at Destination BC 
are well supported for success

Indigenous voices, values and presence 
are strengthened in all our work

Likely

OUR 8 GOALS



STRATEGIC LEVERS

49 Three strategic levers 

RESPECTFUL 
GROWTH OF 
INDIGENOUS 
TOURISM

COMPELLING 
REASONS TO 
EXPLORE BC

GLOBALLY 
COMPETITIVE 
TOURISM 
ECOSYSTEM



Tourism Partners: Cariboo Chilcotin Coast tourism region

Provincial 
Sectors 
Associations

16,600 
Tourism 

Businesses

Visitor 
Centre 

Network

Community 
DMOs
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“Our lands and our place within them”

A look into the interconnectedness of nature 
in BC as seen through the eyes of Indigenous 

Peoples. 

Kamloops
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ILLAHEE MESSAGING
Stand here. Understand Here.

Video: 
https://youtu.be/OGeiTSLTt78 

http://www.youtube.com/watch?v=OGeiTSLTt78
https://youtu.be/OGeiTSLTt78


Working with Regional DMOs



Working with CCCTA
● Content Marketing
● Social Media Marketing
● Indigenous Tourism
● Destination Development

● Destination Stewardship
● Industry Training & Business 

Advisory Services
● Compelling Reasons to Explore BC
● Travel Trade
● Travel Media
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Destination BC Supporting Roles

Government 
Policy

Environment 
& Climate 
Change

Emergency 
Management

Workforce 
Realities



9 CORPORATE STRATEGY

DestinationBC.ca



16Barkerville | Steve Ogle

Recovery & Strategy
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Help BC by Exploring BC  
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Help BC by Exploring BC (BC/AB) 

Video: 
https://youtu.be/w0MMdrysjco 

http://www.youtube.com/watch?v=w0MMdrysjco
https://youtu.be/w0MMdrysjco


Social Media: Instagram stories 



Social Media: High-level travel inspiration 

https://www.instagram.com/p/Cw-lvlyB2Mv/
https://www.instagram.com/reel/CxgBJhrL1jS/


Social Media: Region specific recovery posts

https://www.facebook.com/HelloBC/posts/pfbid0RSTsf9B6FnaGfYnNFyPvVZP2bBe4frrfJPRH5hAFNSZNft169fAUcaNEumUGZSzKl
https://www.instagram.com/p/Cyd1IpZLN43/?img_index=1
https://www.instagram.com/p/CyoEpyHPj40/
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DMO & Partner Ads: Travel now to…. 
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Businesses: offers & promotions



24Chasm Provincial Park | Andrew Strain 

● Awareness
● Concentration of travel
● Large, complex destination
● Systemic inequalities



25Clinton | Cariboo Chilcotin Coast/6ix Signma

Compelling Reasons to Explore BC



Short-term 
competitiveness 

through 
compelling 

branding 
and destination 

marketing

Long-term 
competitiveness 
through 
in-destination 
experience 
design and 
development

DESTINATION 
DEVELOPMENT

(Experience)

PLACE 
BRANDING

(Identity)



SEASONAL GROWTH

Iconic
Route

Rainforest to 
Rockies

Southern 
Valleys

Iconic
Place

Central BCThe
North

Iconic
Place

Southeast 
BC

Iconic
Place

GEOGRAPHIC GROWTH

Disclaimer: these are internal working titles only

West
Coast

Iconic
Place

Vancouver & 
Fraser Valley

Iconic
Place

WAVE 1 WAVE 1

Iconic
Place



ICONIC PLACES 
AND ROUTES
(Brand boundaries)



COAST RAINFOREST DESERT ROCKIESGLACIER

RAINFOREST TO ROCKIES
Super, Natural British Columbia, 
Canada

Rainforest to Rockies is the 
quintessential Canadian journey 
along ever-changing landscapes 
from Vancouver on the Pacific 
Coast to the Canadian Rockies. 





What is next? 

2025/26

Wave 3                          
West Coast

Central BC/Route

2024/25

Wave 2
Southeast BC

Southern Valleys

2023/24

Seasonal Dispersion
Vancouver & Fraser Valley + 

Seasonal Dispersion Strategy

2023/24

Wave 1                     
The North &                                         

Rockies to Rainforest
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Co-op Marketing Partnerships Program



Co-op Marketing Partnerships Program

$4.2 M 84 Projects



34Gold Bridge | CCC/Johnny Bierman
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Flexibility 
&

Priorities

Co-op Program Achievements: 2016/17 to 2022/23

Advanced Digital 
Readiness & Digital 

Marketing 
Capabilities

TOTAL 6 YR 
FUNDING

$62.2M

$28.3M DBC leveraged 
$33.9M from Industry

INCREASED 
PARTICIPATION

33% increase
81 in FY 22/23

DOUBLED 
SECTOR 

CONSORTIUMS

Increased staff understanding & awareness 

INCREASED COLLABORATION
38% Increase 

 Community Consortiums

BRAND ALIGNMENT

300% increase
23% to 74% highly 

aligned

LEVERAGED DOLLARS
Grew from 1.08 ratio to 1.4
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Co-op Program 2024/25 Objectives

1. Visitation in more seasons, and/or more of the province

2. Sustainably grow the visitor economy

3. Maximize marketing impact

4. Encourage and educate visitors on responsible tourism

5. Create deep collaboration

6. Align industry marketing efforts and connect industry to 

the provincial brand
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Co-op Program 2024/25 Phase 1

Administrative 
Changes

Strengthen 
Partnership 
Model

Visitor 
Education is 
Eligible
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Taking Action in Tourism
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Taking Action in Tourism
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For More Information

tourismsustainability.ca DestinationBC.caindustry.landwithoutlimits.com



41Quesnel | City of Quesnel/Bonnie Grenon

Seasonal Extension Examples
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Kelowna | Unoaked Photography
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Seasonal Extension Examples
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Seasonal Extension Examples
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Seasonal Extension Examples
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Nuxalk Nation 
Bella Coola | 
Eric Berger





Video: 
https://youtu.be/E_IdKOdRoCM 

http://www.youtube.com/watch?v=E_IdKOdRoCM
https://youtu.be/E_IdKOdRoCM


49Tweedsmuir Provincial Park | Taylor Burk



Location Here
50

Follow us on LinkedIn at
Destination BC

Subscribe to our newsletter at
DestinationBC.ca/Subscribe


