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Our vision:

British Columbia as a world-class
adventure tourism destination




We market
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We love: The Wild Within: British Columbia, Canada
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https://www.youtube.com/watch?v=dNFrZNjs2ng




GDP BY PRIMARY RESOURCE INDUSTRY
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$3 billion (adventure
tourism) of an overall

$22 billion

100,000 job in tourism



Adventure Tourism needs: a new approach

New Adventure
Tourism Policy

Enabling Supportive
Legislative and Government
Regulatory Structure

environment i.e. AT Branch




Reconciliation:

The AT Coalition supports reconciliation and the
DRIPA legislation




Land Use:

* BCis 944,735 km?2
* 94% is Crown land




Land Use:

* Logging touches most
* FRPA changes
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Land Use

public recreation

iSm vs.

Adventure tour
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Why a new approach:
* Creates more certainty for all
* Encourage quality experiences and enhanced safety
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Why a new approach:
* Provides investor confidence
* Can be a key financial driver for our economy
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Discussion: We need your help.

Splendor Sine Occasu
“Beauty without end”
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