




“A	clean	environment	and	
a	strong	economy	go	
hand-in-hand,	nowhere	is	
this	more	relevant	than	
our	tourism	sector!”

- Honorable	Brandish	Chagger,	Minister	of	
Small	Business	and	Tourism,	Canada.	



“Sustainability	is	not	enough,	
what	we	must	do	must	be	
restorative	as	well—
environmentally	and	culturally;	
there	is	opportunity	in	this!”

- Robert	Sandford,	UN	University	EPCOR	Chair	of	Water	











We	recognize	that	people	are	at	the	centre	of	sustainable	development	and,	in	this	
regard,	we	strive	for	a	world	that	is	just,	equitable	and	inclusive,	and	we	commit	to	

work	together	to	promote	sustained	and	inclusive	economic	growth,	social	
development	and	environmental	protection	and	thereby	to	benefit	all.

The	Future	We	Want	





Policy	in	Action	Tours

Canada:	What	are	we	sustaining?	

Flood,	Fire	&	Frost	– how	are	destinations	being	impacted	by	climate	change?

From	Place	to	Place:	the	future	of	low	emissions	travel

Help	Wanted:	Addressing
the	crippling	shortage	of	labour

When	more	isn’t	better:	understanding	capacity	and	
addressing	seasonality		and	dispersion



THE	PARIS	AGREEMENT	&	TOURISM	

NATIONS

PROVINCES	

CITIES	

DMOS	&	BIZ	

Limit	Global	Warming	to	2	degrees	
above	industrial	levels.	

Canada	30%	by	2030	below	2005.

B.C.	80%	by	2050	below	2007.	

Your	Community?	Your	
Business?	



Tourism	sector	is	extremely	vulnerable	to	climate	
disruption

Climate	disruption	=	travel	disruption	
- Flight	disruptions	and	delays

- Near	doubling	in	worldwide	disasters,	more	than	600,000	deaths,	
cost	$1.9	tril in	damage—beginning	to	see	the	literal	destruction	of	
popular	tourism	destinations	due	to	extreme	weather	events	

- Extreme	weather	event	forecasting	and	predication	will	be	vital	to	
the	tourism	industry	and	destination	developmentà for	DMOs,	
operators	and	visitors



The	assembly	of	the	International	Civil	Aviation	Organization	(ICAO)	approved	a	carbon	
offsetting	strategy	to	cap	international	aviation	emissions	after	2020	in	what	was	hailed	as	
an	historic	and	momentous	action.	Sixty-five	nations	representing	85	percent	of	
international	air	traffic	have	indicated	they	will	participate	in	the	voluntary	pilot	phase	of	
the	global	market-based	measure	(GMBM) (	Montreal,	2016)	









We're	long	past	being	tokens	on	a	
guided	tour,"	said	Keith	Henry,	
CEO	of	Indigenous	Tourism	Canada	
and	co-chairman	of	the	
conference.	Indigenous	peoples,	
he	said	"are	Canada,	and	Canada	
isn't	a	young	country.	It	is	far	older	
than	150	years.	It	is	an	ancient	
civilization,	like	Egypt."



What	about	the	Traveller?	
- Setting	the	tone	for	our	guests	

- Making	sustainable	choices	the	easiest	
choices	

- Address	waste	&	transportation	

- Educational	experiences	







Palau	Becomes	First	
Country	to	Require	
'Eco-Pledge'	





For	DMOs

1. Add	the	SDGs	to	your	Strategic	Planning
2. Measure	what	Matters
3. Join	the	Indigenous	Tourism	Association	of	

Canada
4. Champion	Climate	Action

- Deliver	the	education,	be	the	vehicle,	
make	frameworks	accessible.			



For	Operators:	

1. Add	the	SDGs	to	your	Strategic	Planning
2. Measure	what	Matters
3. Champion	Climate	Action

- Measure,	Reduce,	Offset,	
4.	Educate	your	Guests	
5.	Use	your	Buying	Power	to	create	shifts	
6.	Consider	cultural	&	eco-tourism	products



For	Local	Government:	

1. Address	Policy	Gaps	to	Build	a	Sustainable	
Tourism	Industry	

2. Champion	Climate	Adaptation	&	Low	Carbon	
Transportation	Planning	

3. Collaborate	across	Ministries	&	Jurisdictions	
to	drive	a	sustainable	tourism	agenda	
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